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Com pany Overview Business Diversification (3Q26)

i 3
- A leading financial services group with principal operations in Asia, Canada and the United States?, Core earnings

offering financial protection and wealth management products and services to personal and business
clients as well as asset management services to institutional customers.

« A top 10 largest life insurance company in the world?.

» More than 37,000 employees, over 106,000 agents, and thousands of distribution partners, serving
over 37 million customers at the end of 2025.

« Assets under management and administration (AUMA)3 of $1.8 trillion as at September 30, 2026 (total
invested assets and segregated funds net assets of $486.1 billion and $488.4 billion, respectively).
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Financial Targets 3Q26 YTD 2027 targets’ Financial KPIs 3Q26 from 3Q25
Core ROE* 16.9% 18%+ Net income attributed to shareholders $1,424 ¥ 3375
Remittances’ NA 922 bii"?’” Core earnings3® $2,125 A 4%
cumulative
P Total expenses® o
Med“i::i,gt:::‘; (incl. General expenses of $1,259) $1,861 A 3%
New business CSM growth® 9% 15% Expense efficiency ratio? 427% V¥ 0.4 pps
CSM balance growth® 9% 8-10% APE sales ($ billions)® $2.6 0%
Core EPS growth® 1% 10-12% New business value® $907 V 1%
Expense efficiency ratio? 44.3% <45% New business CSM® $957 V¥ 2%
Financial Leverage ratio* 23.0% 25% Global WAM net flows ($ billions) $(3.6) A $2.6
Core dividend payout ratio* 43% 35-45% Global WAM average AUMAS ($ billions) ~ $1,198 A 11%
EPS growth® 18% Book value per share ($) $28.06 A 8%
0,
ROE 13.3% Adjusted book value per share ($)* $41.78 A 9%
Common share dividend payout ratio 54%
. o Shareholder Information
Capital and Liquidity Strength 31003
Lo H H H 2 .
MLI's LICAT ratio? 136% Dividend per common share (§)  Market capitalization® = =,
Excess capital over OSFI's supervisory target ratio® $25.5 billion R A0.2% .76 Dividend yield'? 3.20%
CN -
Cash & cash equivalents and marketable securities'® $292.9 billion 3Q26 dividend per $0.485
common share ‘
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I Manulife

Business Performance

Our Asia segment offers insurance and insurance-based wealth accumulation products, driven by a customer-centric strategy, and leverages the asset
management expertise of, and products managed by, our Global Wealth and Asset Management segment. We are a top three pan-Asian life insurer?,
with a history of over 125 years and 13 million customers? in the region, focused on addressing the significant health and mortality protection

gaps and low insurance penetration rates across Asia.

3
FElE s 3Q26 Contribution to Total Company (C$ millions)

© #1 Singapore Insurance* #6 Indonesia Insurance
(2]
= #2 Cambodia Insurance #9 Malaysia Insurance

#3 Ch|nlesell\/|a|nland EUENE . #9 Philippines Insurance

(foreign insurers agency ranking)
#4 Hong Kong Insurance #12 Japan Insurance
#4 Viet | APE sales New Business Value New Business CSM
[=neeln NSUiEnes 77% at $2,036 76% at $686 76% at $725

Our Canada segment has been committed to customers in our home market for over 135 years. We serve the needs of over 7 million customers®
across the country, including members of approximately 27,000 businesses and organizations in our group benefits business, through a diverse and
competitive suite of financial and health-protection offerings tailored to individuals, families, and business owners. We leverage the asset management
expertise of, and products managed by, our Global Wealth and Asset Management segment.

Sales Rank?

#1 Retail Insurance ‘ ‘ .

#2 Group Benefits

3Q26 Contribution to Total Company (C$ millions)

#4 Retail Segregated Funds

f 6 APE sales New Business Value New Business CSM
i) e R 15% at $384 17% at $159 12% at $114
Our U.S. segment is committed to a future of dynamic growth by helping our 3Q26 Contribution to Total Company (C$ millions)
customers live longer, healthier, better lives through an array of life insurance and
insurance-based wealth-accumulation solutions that meet a variety of planning
needs and offer a behavioural insurance component through the John Hancock
Vitality Program.

Sales Rank?

#10 Individual Life Insurance APE sales New Business Value New Business CSM

8% at $206 7% at $62 12% at $118

Our Global Wealth and Asset Management segment, branded Manulife Wealth & Asset Management, is defined by our purpose:

to be the number one choice for customers to make decisions easier and lives better by empowering investors for a better 3Q26 AUMA by
tomorrow. We operate across 20 geographies, including 10 in Asia’, distributing innovative investment solutions to both business line
individual and institutional investors through three integrated and complementary business lines.

<§t Sales Rank®8 3Q26 Financial KPIs
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o . U.S. Retirement Core EBITDA margin'3 29.6%
@© 9 g
8 #1 HK Retirement #6 |\ i Case Market!0
O Net fee income yield'3 39.9 bps
#2 Canada Retirement #13 Canada Retail' B Retirement
Gross flows ($ billions) $56.1 B e
#3 S Retirement #19 U.S. Retail'? o
Small Case Market'© > AUMA ($ billions)4 $1,197.5 I institutional
Media Inquiries Investor Relations
Fiona McLean Derek Theobalds
(437) 441-7491 (416) 254-1774
fiona_mclean@manulife.com derek theobalds@manulife.com

urance customers, retail
uding LIMRA, Tillingh:
ble from OSFI reports as of Ju

recent marl

rious independ:
om inform
and, Germar se Mainland. In
MPF Market Shares Report. 1°U.S. retirement mid
tShare for Mutual Funds service). '* Core EBITDA margin and net fee income yield are non-GAAP ra

e pertains to < 1e long-term funds (excl
' AUMA is a non-GAAP financial measure. see “Non-GAAP and Other Financial Measures” in our



mailto:fiona_mclean@manulife.com
mailto:derek_Theobalds@manulife.com

	Slide Number 1
	Slide Number 2

